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Marketing Analytics Assignment - Questions listed in each numbered item below. 

5/2/2016 

 

1. 1. Start a new exploration with the INSIGHTTOY_SALES.  Find the “Order 

Total” variable and rename it to include your last name. 

a. min=2, max=16,904, average=484, standard deviation=683.86 

b. The variable of “Order Total Torres” has a large distribution (between 2 

and 16,904). However, the average is 484, which is pretty low compared 

to the highest order total. This means that the majority of the order totals 

are on the low end of the range of totals. So the variable is not distributed 

evenly throughout. 

c.  
2. Continue using your renamed “Order Total” variable. Add the following variables 

(individually, don’t include all in the same visualization).  Create visualizations as 

directed and answer the following 

a. Product line 
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i.  

ii.  
iii. Game has the highest order totals with $182,360,128 

iv. I prefer the bar graph because when two products have close to the 

same order total, it is hard to tell which one is higher with the tree 

map, but the bar graph has them in order and it is easier to see 

small differences. 

b. Product brand 
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i.  

ii.  
iii. Toy has the highest order totals with $379,719,372 

iv. I prefer the bar graph because since the totals are all towards the 

low end of the graph they all clump together, which makes it more 

difficult to read the graph. The bar graph has everything laid out 

clearly and evenly. 

c. Product make 
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i.  

ii.  
iii. Board Game (III) has the highest order totals with $47,991,055 

iv. I prefer the tree graph because there are a lot of products included, 

which makes the box plot hard to read and confusing. 

3. Continue working with the renamed Order Total variable. 
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i.  

ii.  
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iii.  
iv. Order totals are higher with a loyalty program. The difference 

between the total orders for having a loyalty program versus not 

having one is $225,398,344. 

4. Move over to the Report Designer software.  Again call up the 

INSIGHTTOY_SALES database.  Create gauges, as follows, using your name in 

the title. 

a.  



7 
 

b.  
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c.  
d. When evaluating the three gauges that I created, I did not come to any big 

conclusions. The data was nearly the same for the different categories. The 

vendor rating was around 50% for all product brands and product lines, 

and vendor satisfaction was around 55% for all product lines. This shows 

that all the product lines and brands have a somewhat low vendor rating 

and satisfaction. On the whole, an attempt should be made to increase the 

percentages across all product brands and lines.  

 

 

 

 

 


