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Creative Brief

The Deutsch Approach:

Client: Airbnb

Team Members: Corey Torres, Leah Sachs

1. What are we communicating? What is the assignment?

We are creating a campaign for Airbnb. Trying to communicate a message to a specific target audience, which
tells homeowners that they can make money by renting their home on Airbnb

2. Who are we talking to?

Homeowners ages 30+

3. What's the problem and opportunity? (“how might we” statements)

How might we make renting a home feel like someone’s paying for your vacation

Problem: people have homes they could rent out, but do not have any incentive to do so and do not know how to
go about the process

Solution: Using the Airbnb service they can put their homes up and rent them out to people they choose and get
paid for it at the same time

4. What should our communication do? How will it do this?

Our communication should make our target audience realize they can get paid to rent their homes and then use
the Airbnb service to do so

5. What is the strategic idea?

To showcase the benefits of renting out your home while youre not home.

6. How will we support this idea?

We will support this idea by showing nice homes that would be left alone without anyone living in them so that
homeowners realize that they can be getting paid to rent out the home rather than letting it just sit there

7. What are the mandatories, the must-dos?

Find amazing homes. Think of clever ways to entice homeowners to want to rent out their spare homes when
they’re not there

8. What are the creative considerations?

Making sure the ads look realistic. Making sure that people understand our message.

9. What are the deliverables? Where will the messages run?

Magazine Ads. Billboard Ads.



Why leave your
home alone...

...If someone will
pay you to watch it
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Fund your next vacation

by letting someone else take theirs.
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